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Intimus

Leverage Menstrual Higiene Day to reinforce
Kotex and Intimus reputation by positioning the
menstrual bracelet as an icon that will drive
social movement towards women progress and
normalizing menstruation.

We will achieve this by designing and executing
a strong 360° strategy that combines internal
and external communication plans that leverage
our social mission, brand purpose, local NGO
partners and regional volunteer program.



@ washunited © « Follow

d ited © Use the Mer
Bracedet action 10 engage influencers
and ndviduals 100! )

THE
MENSTRUATION
BRACELET

Created by the NGO Wash United for the Menstrual Hygiene Day, the
menstruation bracelet is a global symbol for menstruation. It unites
nonprofits, governments, individuals, businesses, and the media. The
goal is to promote good menstrual health, hygiene and education and
help push back taboos and stigma around menstruation.

The Merstruaton Braceiet action is
the perfect opportuniy to get
nfluencers, celebeties, and
Incviduals 10 pubicly show thed
support for menstrual heath and
ygene, therelly increasing the
relevance of the issue

Ask luencers and indrdduals to take
an image with the bracelet, publsh &
10 thek social media channels,
nckudng our hashiags, then acsvale
thex followers %0 do the same, You
can then ampify the mfluencers posts

The bracelet consists of 28 elements, five of the elements are red. 28
stands for the average length of the cycle, five for the average length
of a period.

By wearing the bracelet, people show that periods are nothing to hide.

o

WASH United

KOteX Intimus



OUR

PLAN

The common thread of all activations around
MHD is the menstruation bracelet.

Our common goal: fight period stigma, generate
conversation, advance societal change.

Intimus

Position #Kotex and #Intimus brands as catalyzers
of Menstrual Hygiene Day in external and social
media by associating the brands to the menstrual
bracelet.

Strengthen our relationships with NGOs Plan
International, Girl Up and WASH United by
executing different initiatives that promote
menstrual hygiene education, breaking
menstruation barriers and advocating for a
#PeriodFriendlyWorld.

Elevate K-Cers engagement and sense of pride by
using all internal channels to share brand
activations and invite employees to participate of
volunteering activities.



Regional Overview

External Comms and Digital

Press release, key messages, press kits and branded content
suggestion.

Activations in New Media.

Live event with EFE Media Agency, with
regional amplification. 3 speakers moderated by a journalist: S.
Seiguer from K-C, Sara Bagel from Wash United and Sol East
from UNFPA.

Content adapted from Global to Kotex social media profiles.
Key messages for influencers.

Digital Bracelet Filter (www.pulseramenstrual.com) - Available
for employees, influencers, NGOs, consumers and K-C / Kotex
/ Intimus digital social media profiles.

Global LinkedIn post featuring our #ChangeMakers employees
building menstrual bracelets and a post dedicated to sharing
the digital bracelet.

Executive positioning for leaders in LinkedIn.

K-C approach to Taylor Swift and Brazil fan’s club to involve
them in the initiative.

KOt+eX

Internal Comms

Announcement for all employees in LAO signed by S.
Seiguer and A. Sneider about the importance of MHD and
the digital bracelet.

Viva Engage post inviting employees to use the filter +
recording of EFE event

K-C NOW article in the LAO+ channel

Social Impact

Execute local activations with Plan International and Girl
Up to strengthen partnership and reputation. This includes
NGO presence in K-C sites, collab social media and K-C
presence in NGO activations.

Drive #Changemakers volunteer activities to build
menstrual bracelets and become ambassadors of brand
purpose.

Intimus


http://www.pulseramenstrual.com/

REGIONAL

RESULTS
LAO MHD 2024

Intimus



LAO - Results

Data reportedupto 08/06/2024
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LAO - Results

Data reportedup to 4/06/2024

w

Brasil

Clips: 10

Reach: 382 K

Add Value USD $15K
% Tier 1: 10%

= infobae

South Cone

Dia Internacional de la
Higiene Menstrual: por
qué sigue siendo un tema
tabu para jovenes y
adolescentes

entiende como funciona su
ciclo menstrual

Clips: 23
- Reach: 57.6M
' Add Value USD: $11.3K
% Tier 1: 48%

KOt+eX

El Comereio 185

Andes

#MundoAmigablaConE(Periodo

Hablemos de la

v
BUENA
NOTICIA|

Mes de la Higiene Menstrual: la . ¥
importancia de la educacién sobre R
menstruacion para seguir <
derribando mitos ) -

menstruacion con

Clips: 70
Reach: 37M
Add Value USD: $45 K
% Tier 1: 30%

North LAO

Clips: 74

Reach: 145 M

Add Value USD: $40 K
% Tier 1: 28%

QUNITEL

Un simbolo de cambio global en el Dia de la Higiene Menstrual

—

aﬁpmoiﬁt%ﬁiﬁi
OO AT

Kotex® continua con sus esfuerzos
para desafiar estigmas asociados a la
menstruacién

En el Marco del Dia de la
Higiene Menstrual: Kotex ¥
Impulsa un Simbolo de
Cambio Global para
Derribar los Estigmas de la
Menstruacion

Con charlas educativas y alianzas

Articulo por

Autor invitado(a):
Kimberly-Clark

May 29,2024

>
Kotex® rompe estigmas y tabiies sobre
la menstruacién 7

Intimus



LAO - Results

Data reportedup to 4/06/2024

Unete ol movimiento global de
B
. ‘

KOt+eX

Visitors per country

1
2
3
4
5.
6
Vs
8
9
1

. Argentina: 3.2K
. Brazil: 340

. Uruguay: 90

. Bolivia: 78
Colombia: 39

. Peru: 28

. Costa Rica: 23

. Paraguay: 20

. El Salvador: 17
0.Chile: 14

* Kimberly-Clark

1.000

Downloads

3.975

Visitors

4.721

Link shared

Intimus



LAO - Re Su I t S * Kimberly-Clark

* Liveevent EFE Media Agency “Menstrual Stigma and Gender Gap”, with regional amplification in media outlets.
e 3 speakers moderated by a journalist: S. Seiguer from K-C, Sara Bagel from Wash United and Sol East from UNFPA.

O Fhon

an
efeminista

Feminismo, el camino hacia la igualdad

223 k 27 273 M

Event views Clips in LAO Media Outlets Reach

KOt+ex Intimus



LAO - Re Su I t S * Kimberly-Clark

LinkedIn Digital Comms g ==

®

One of th 3t excites me the most about working at K-C, s being able to
be part of that bring our brand purpose to life, while also impacti
positively thousands of lives, so

aldas

Vocé j& ouviu falar da pulseira menstrual? £ uma pulseira formada por 28
| micangas que representam a duragso média de um ciclo menstrual, das
quais 5 3o vermelha: Jo os dias de A ..ver mais

Visualizar tradugdo

Today, we celebrate Menstrual Hygiene Day, a global campaign created by our In honor of Menstrual Hygiene Day, we invite you to change your profile picture on
partner, WASH United to promote good menstrual health and hygiene for millions of your social media to raise awareness about the importance of menstrual hygiene

women and girls facing obstacles to reaching their full potential. #MHDay: ...ver mais education. ver mais

GET YOUR o
MENSTRUAL BRACELET! Go fo pulseramenstruakeom and

Cada afio, nuestras marcas de cuidado femenino, #Kotex y #Intimus,
celedran el #DiaDelaHigieneMenstrual, una fecha creada por la ONG
@Wash United que nos invita a derribar los estigmas en torno a

dec your profile picture and
en nstrL Jucatiof share it on social media

Visualizar traducdo
Together we can feel the progress.

6 Juan Felipe Isaza Garcia » 1=
5 - ®

JPuede una pulsers empoderar?

g
#PeriodFriendlyWorld

Si pero no cualquier pulsera. sino una con un propdsito poderoso. @

Para este 28 de mayo, #DiaDelaHigieneMenstrual. los cola!
Clark junto con nuestra marca Kotex® nos unimos para ed
it amos miles

e se entregaran en charla:
cia en poblaciones donde las mujeres aun sienten
que no han llegado a su potencial de progreso por los estigmas y mitos que
periodo.

22K views / 389 likes / 20 shares. 14K views / 174 likes / 9 shares.
This post was also published on This post was also published on
Instagram and Facebook Instagram and Facebook

Latinoamérica pa

existen alrede

Unete a este mov portante. iniciado por WASH United

Derribemos juntos lot

stigmas de la menstruacion

#DiaDel #Kotex #WeAreKC

Several leaders and employees have posted about the campaign on their social media.
*All images on this slide have a hyperlink to the original post

KOt+ex Intimus


https://www.linkedin.com/posts/kimberly-clark_kotex-progressfeelslike-activity-7201314618378510336-DPBY?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/kimberly-clark_mhday2024-changemakers-kotex-activity-7201235825903243266-fTMR?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/allan-sneider-58a253_mentrualhygieneday-kotex-intimus-activity-7201431204045225984-F7j6?
utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/gonzalo-uribe-a686521_kotex-intimus-daedadelahigienemenstrual-activity-7200894426037002242-wtKx?utm_source=share&utm_medium=member_desktop

LAO - Results

KOt+eX

Taylor, your Fearless work & example
is fueling a generation of good Karma
for women and girls globally.

Our goal is to create
that can help change
every obstacle into a
so women and girls can \
have their for wE
health, education and progress ;
fulfilled, l/

more women and girls together.

we would love / ‘.
to create so A
we can help impact millions =
»

—
iy / 5
n J S
"v" WASH United  she can initiative /- } °
g / )

g1l

2 THE TORTURED
" POETS DEPARTMENT &

JA DISPONIVEL

Update Swift Brasil

* Kimberly-Clark

Intimus



LAO - Re Su I t S * Kimberly-Clark

Internal Comms

SharePoint

ESPANOL  PORTUGUES ENGLISH

*Kimberly-Clark

Unete al movimento
2 A ie la Higiene Menstrual

True 10 our Purpose

Better Care for a Better World \

i Today, one in four people workdwide count an K-Cto make thele

lives better every day. We know that we have yet £a fesch theae:
quarters of the world. This inspiring privilega and important
responsibiity is why we believe In our Purpose

Estimado equipo LAO,

iLes gustaria ser parte de un movimiento que ayuda a miles de nifias y mujeres alrededor del
mundo a defender el progreso y a que el periodo nunca se interponga en hacer esto una realidad?

Al 10l o play I contabuting 1o

Every K-C dmployee has a ¢

U I tolE d our purpose. We have the pawer to impact bilions of lives
il pox o oz social WASH Ul deotls 303 o bava 1ok s Voczey acuores i : K-C Unites to En el imiiaions
o s s o s ot gt rualistens Day: K g et e R

de organizaciones no gubermnamentales, empresas del sector privado, gobiernos e individuos para
promover una by lud e para tod: n

el silencio, promover I

sobre la menstruacion.

for a Better Warld can‘twaltl

:P‘erlgd Stigma

En contra de la estigmatizacion y a favor del progreso de las
mujeres

En el décimo aniversario dei movimiento sobre el Dia de la Higiene Menstrual, Kotex e Intimus reafirman
nuevamente su compromiso con educar y erradicar los estereotipos negativos asociados a la
menstruacion

O Kchow

La falta de educacion sobre la higiene y el ciclo menstrual, asi como Ia persistencia de estigmas asociados
ala menstruacion y el acceso limitado a productos higiénicos, afectan las oportunidades educativas, la
salud y el desarrollo social de mujeres y niias en todo el mundo.

Desde 2020, junto con nuestras marcas de cuidado femenino Kotex® e Intimus®, hemos abrazado
esta fecha, incentivando conversaciones y rompiendo tabiis sobre el periodo. Sabemos que la faita
de educacion, asi como la persistencia de estigmas, afecta las oportunidades, la salud y el estatus
social de mujeres y ninas en todo el mundo, impidiendo que alcancen su maximo potencial. Nuestra
promesa con estas marcas es precisamente defender el progreso de las mujeres, y que el periodo
nunca se o I, Esto se I p 4 i y através
de distintas al ONGs, que nos nuestra voz y amlificar este proposito.

Este afio, queremos invitar a todos a formar parte de este movimiento a través del “Brazalote
Menstrual’, un simbolo que esta formado por 28 cuencos que representan la duracién media de un
ciclo menstrual, de los cuales 5 son de color rojo y manifiestan los dias de sangrado.

Como colaboradores. de Kimberly-Clark y teniendo en nuestro portafolio marcas con un propésito
social ©Intimus®, ustedes pued movimiento y ser
en este tema de diversas formas:

+ Abriendo espacios de conversacion e incentivando a que mas gente se sume .
Vi ot K-C Now 40 views

Amplficando y compartiendo este mensaje para enfatizar la importancia de
esta fecha para que la menstruacion sea siempre vista como algo natural.

Para eslo, los invitamos a hacer clic squl para
aplicar un filtro digtal del brazalete menstrual en
una foto de perfi suya y usarla en sus redes
sociales con los hashtags #MHD2024
#ProgressFeelsLikes #PeriodFriendlyWorld

Ademss, nusstros squipas de Marketing y Comuricaciones estan levando adelant niciatas UNETE AL MOVIMIENTO

sociales claves, como talleres dentro de nuestro programa de voluntariado #ChangeMakers en Juntos estamos visibilizando laimportancia nstrual
nuestras plantas, oficinas y escuelas. La idea es construir brazaletes menstruales y comparti de la educ "
personalidades que creen en la causa, medios de comunicacion y diversas organizaciones que
colaborardn en la difusién de informacidn Yoy
éCoémo?

i ecisiones Escanea el codigo QR a continuacion, subela foto que hayas
informadas para gestionar su menstruacion de manera sequra y digna. Si bien ha habido progresos, elegidoy descarga tu foto de perfil decorada con la pu
creemos que no hemos llegado hasta aqui para detenemos ahora. Contamos con el apayo de 2
ustedes. digital alrededor.

i e echa y comparte en tus redes el motiv
iGracias por ser parte de este movimiento! fwrv h mparte en tus redes el mot

u foto de perfil e invita a tus
b5 & unirse 8l movimiento,

Silvina Soiguor Allan Snoidor iicsts 3 {araarce
Directora de Comunicaciones Sr. Director de Marketing LAO i :

e Impacto Social LAO Utiliza los hashtags
#MHD20!
#SentimosElProgreso
#ProgressFeelsLik
#PeriodFriendlyWorld

Announcement sent for

all employees in LAO.

Invitation for all employees in LAO to include the
digital bracelet in their profile social media photos

KOt+ex Intimus


https://kimberlyclark-my.sharepoint.com/:b:/g/personal/julia_fernandezjeansalle_kcc_com/EaPrKNf1JL9GgmmvxSEKlEUB-MZcqL5sWleP6CRv5RAkmQ?e=G7O4gd
https://kimberlyclark-my.sharepoint.com/:b:/g/personal/julia_fernandezjeansalle_kcc_com/EaPrKNf1JL9GgmmvxSEKlEUB-MZcqL5sWleP6CRv5RAkmQ?e=G7O4gd
https://kimberlyclark-my.sharepoint.com/:v:/g/personal/julia_fernandezjeansalle_kcc_com/ERA741njOGFFh1vajnXuEc8BiRZJBfi0FlQE3rmf6LfM-Q?e=5Y1sjl
https://kimberlyclark-my.sharepoint.com/:v:/g/personal/julia_fernandezjeansalle_kcc_com/ERA741njOGFFh1vajnXuEc8BiRZJBfi0FlQE3rmf6LfM-Q?e=5Y1sjl
https://kimberlyclark-my.sharepoint.com/:v:/g/personal/julia_fernandezjeansalle_kcc_com/ERA741njOGFFh1vajnXuEc8BiRZJBfi0FlQE3rmf6LfM-Q?e=5Y1sjl

LAO - Results

9

LAO Countries
activated

+150

Volunteers

KOt+eX

Social Impact

+5000

Bracelets made

+300

Volunteering hours

* Kimberly-Clark

3

NGO's involved

10

Talks

Intimus



LAO - Results C,ﬂgng.%

Voluntarios Kimberly-Clark
Social Impact

PLAN

INTERNATIONAL

Este

28/05 7T

Hoblemos de o

MONSTTUOCKON | ’

Bolivia

KOt+ex Intimus



LAO - Results

* Kimberly-Clark

Social Impact

* NGO partners proudly showcasing our collab for MHD in their social media.

€ 25 POICEpOTes rOgas

stem hoje para que Raja

E por que e3¢ Lt ¢ Lio

Visuaizar tradugio

Todas as pessoas
que menstruam
témdireitoa
dignidade
menstrual

ESCOLA DE LIBERANGA
'} PARA MENINAS @w

+ Seguir
Very excited to be speaking (en Espafiol, whoop whoop!) in an online forum
organized by news agency EFE in Argentina, today at 3pm Berlin / 10 am Buenos
Aires. Together with Silvina Seiguer from Kimberly Clark and Sol East from UNFPA, |

will be speaking about how menstrual stigma is interlinked with the gender gap.

Aun hay tiempo para registrarse: https://Inkd.in/g-PJv9yt. Nos vemos alla!

Ver traduccion

@ IE:EEUM MUJER - '

Estigma menstrual S
y brecha de género 7 4
Jueves, 30 mayo | 10:00 h
Buenos Aires
7 4
ofominista KOHEX Wifinm  Sentimos{Frogesa

+ Seguir i
@ Plan International El Salvador + Seguir -+
PLAN res
A H-U-G-E "thank you" and tons of @ to our friends at @kimberly-clark and Kotex —
for 8 years of outstanding partnership for 3 #PeriodFriendlyWorld! You rock! 8 & Apoyarse entre mujeres durante la menstruacién es sumamente valioso. Las
& adolescentes y mujeres deben contar con productos menstruales e instalaciones

Ver traduccion

adecuadas y salubres. ..ver mas

€ Kimberly-Clark

28 de Mayo
#DiadeHigieneMenstrual

iNo tengas miedo,
convérsalo!
La menstruaciéon es un tema

importante que debemos
conversar todas y todos.

Kot+ex

Masta lograr la iguatdad

cCe 20 5 veces compartido

Intimus


https://www.linkedin.com/posts/plan-international-brasil_dignidademenstrual-planbrasil-intimusoficialg-activity-7200830335360610304-bG05?utm_source=share&utm_medium=member_desktop

LOCAL

RESULTS
LAO MHD 2024

Intimus



Brazil - Results

Educational Trend - Menstrual Bracelet activation
Social Media- Ambassadors + Specialist + PRKit
Media

ABarbas

PR Results

BIBI
TATTO

172 814
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Tt 2 2
189.524

70.639.18

31 44166,67

Press Kit




Brazil - Results

External Comms

* Instagram - Dr. Rebeca Intimus Instagram: Menstrual cycle phases

educational content related to the period bracelet. _ %‘i{;’iis‘i\‘é’
*  Special Week Intimus Community - 27/05 week: ignite MHD " Menstrual

conversations

* Instagram - Intimus Influencer: Bibi Tatto

* Branded Content - TPM: Showcasing Intimus + Plan International
Fighting period poverty.

* Pressrelease - K-C: Pros agency sent the press release to media's
national mailing with information about the initiative that took place in
Salvador.

¢ Plan International metro activation with #Changemakers (volunteers)

Q) buvato - sequr
Original audio
@ bibitatto @ Vocé sabe que dia &
W) hoje? o+

28105 é o Dia Internacional da Higiene
Menstrual, data criada pela ONG

4 drarebecagerardt 21
@ Vertradugan >

intimusoficial ® « Sequir
e o

WASH United para promover o
conhecimento sobre higiene
menstrual, além de questionar
estigmas sobre menstruagéo. ' E
@intimusoficial me mandou essa
pulseira lindinha que me ajuda
entender melhor 0 meu ciclo e os
sinais do meu corpo. Agora te convido
amontar a sua e entender um pouco
mais sobre seus sinais.

espago dedicado 30

25 da menstruagio & um papel de todos nés. Se quiser saber
eia 2qui: hitp://sprly/604151ej7

#Sentimos» . ‘
OProgresso : ‘ i

#MenstruadaouNéo *publicidade

®
>138.000 likes

Intimus

7.373 curtidas.

>600 comments

Intimus


https://32a20588.isolation.zscaler.com/profile/2c110226-dbfd-4a88-8e26-5a54be573959/zia-session/?controls_id=b38c6a88-2bf6-481a-94dd-834518ee1219&region=was&tenant=3c4df1a846ed
https://www.instagram.com/reel/C7hkUR0vAkz/?utm_source=ig_web_copy_link
https://comunidade.intimus.com.br/d/a44cffab1bf54cee9345d2311de6a28e
https://www.instagram.com/reel/C7hMOqRRTAo/?igsh=MW1oMDZvMGsxNXh3ZA==
https://revistatrip.uol.com.br/tpm/o-combate-a-pobreza-menstrual-nao-pode-esperar
https://gazetadasemana.com.br/noticia/172610/pulseira-que-representa-o-ciclo-menstrual-e-um-simbolo-global-no-dia-da-higiene-menstrual-para-educar-meninas-e-mulheres-sobre-o-tema
https://www.linkedin.com/posts/kimberly-clark_diainternacionaldahigienemenstrual-intimus-activity-7204497279691493377-MsvK?utm_source=share&utm_medium=member_desktop

BRASIL - Results

We formed an organic partnership with the second largest Taylor Swift fan club in
Brazil (“Updates Swift Brasil” - 245k followers).

The fan club administrators invited 18 other pages to join the movement. Along with
the Intimus team, we produced 19 kits that included the menstrual bracelete and a
personalized letter promoting the digital filter for the fandoms.

« 19 kits were sent

+ On May 28t | 4 Taylor Swift fandoms organically posted a photo of the
bracelet and updated their profile pictures using the digital filter

P

THE TORTURED
POETS DEPARTMENT

JA DISPONIVEL

Acervo Taylor Brasil Update Swift Brasil

KOt+eX

@ enchanted & @

@ O Dia Mundial da Higiene Menstrual, que
busca quebrar os estigmas da menstruagao e
o siléncio em relagao a educacédo menstrual,
acontece no dia 28 de maio.

O enchanted se une na campanha e
compartilha o movimento braceletes da
menstruacao. Saiba mais:

* Kimberly-Clark

@ Acervo Taylor Brasil w

Hoje, dia 28 de maio é o dia Mundial da
strual, e para incentivar a quebra
associados a menstruagao e
contribuir com a educacéo de mulheres
sobre o ciclo menstrual, o Acervo
compartilha a sua participagao no
movimento das pulseirinhas da menstruagéo.

O \]
]
|

Click here to watch the video

Intimus


https://kimberlyclark-my.sharepoint.com/:v:/g/personal/laura_rocha_kcc_com/EROPcC9b7khBlKNNKljI730BaQu4UvnzrcX5U3aTA1eaxQ?e=1SjgjU
https://kimberlyclark-my.sharepoint.com/:v:/g/personal/laura_rocha_kcc_com/EROPcC9b7khBlKNNKljI730BaQu4UvnzrcX5U3aTA1eaxQ?e=1SjgjU
https://kimberlyclark-my.sharepoint.com/:v:/g/personal/laura_rocha_kcc_com/EROPcC9b7khBlKNNKljI730BaQu4UvnzrcX5U3aTA1eaxQ?e=1SjgjU

Brazil - Results

Social Impact

* Metro activation with volunteers in E 5 . e A | o
partnership with Plan International. —

7%5>2.000 ﬁflyers ‘

>800 bracelets
* Round table in Sao Paulo office to
share Plan’s work + partnership with
Intimus and leverage MHD activations
and bracelet.

* Viva Engage Posts : Promote menstrual
bracelete landing.

* Viva Engage Post 27.05: Invitation to
“Menstrual Dignity” Round Table.

* Newsletter 28.05: Special edition MHD.

Dia da Higiene Menstrual, Orgulho LGBTQIAPN +, preservagao ambiental: fique .. 0 F&w -
R _Comunicacao Interna, K-C Brasil © |9 9|3 @
- ter 28/C

@ K Intenal Only\With Content Mrking

POR DENTRO

da K-C Brasil &

SAVE THE DATE! geeey D B [;]

T

EEES Intimus  @Pean

NESTA EDICAD:
HIGIENE MENSTRUAL » M5 D0 ORGULHO LGETOIAN:

KOtex Intimus


https://engage.cloud.microsoft/main/org/kcc.com/threads/eyJfdHlwZSI6IlRocmVhZCIsImlkIjoiMjgxNjMzMzk5MzU0MTYzMiJ9?trk_copy_link=V2
https://engage.cloud.microsoft/main/org/kcc.com/threads/eyJfdHlwZSI6IlRocmVhZCIsImlkIjoiMjgxNzc1Mzk0NDYxMjg2NCJ9?trk_copy_link=V2
https://engage.cloud.microsoft/main/org/kcc.com/threads/eyJfdHlwZSI6IlRocmVhZCIsImlkIjoiMjgyNjM1OTEzNTU1OTY4MCJ9?trk_copy_link=V2

COLOMBIA - Results

External Comms Internal Comms & Social Impact

*  Endomarketing activity in Offices and 2 mills in Colombia.

*  Yammer's post.

2 #Changemakers volunteer activities with Plan International in
schools in Colombia - More than 1300 people reached.

*  Press Release.

*  Presskits with menstrual bracelets to influencers and journalist.

» Tiktok live with specialist and top athletes in Kotex profile,
mentioning the bracelet.

»  Participation of young athletes from Plan International in
#ProgressMoves Campaign.

*  Participation in Plan International Social Media Campaign.

@ fundacionplan « Follow

@ fundacionplan f @ @

Adolescentes en Quibdoé, Cartagena y

@PLan

Por la nifiez en Colombia

Bogota celebran el Dia de la Higiene
Menstrual.

Derribando estigmas y promoviendo
espacios donde sus ciclos sean
protagonistas de sus propias reglas.

Ellas reconocen su poder. £
#MiCicloMisReglas
@kotexcol

5d

° chippyseiguer = %

4d Reply

oQv

44 likes
5 days ago

Log in to like or comment

Press Kits

Plan International Social
Media Campaign
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https://www.instagram.com/p/C7h1dkVgE9w/?utm_source=ig_web_button_share_sheet

CAM Results - costa Rica, El Salvador & Guatemala

External Comms

* PressRelease.

*  Presskits with menstrual bracelets to influencers and journalists.

« Tiktok live with specialist and top athletes in Kotex profile, mentioning
the bracelete.

« New Media Exploration: NoPasaNada / Kotexiario (Menstrual hygiene
educational trivia)

Countries Clips AdValue  Reach
CostaRica 10 S 20,280 9,098,812
El Salvador 6 S 7,600 1,890,000
Guatemala 13 S 5,472 363,252
Total CAM 29 $ 33,352 11,352,064

#Prc gresoEn

»Movimiento

¢
;Cuantos dias dura
el ciclo menstrual?

Conéctate en nuestro TikTok

0 -G

200 00 hoco

TikTok &
Instagram Live

Influencers - Bracelet

New Media
Exploration

KOt+eX

Periscopio

Un simbolo de cambio global en el Dia de la Higiene
Menstrual

En el marco del Dia de la Higiene Menstrual, Kotex continia con sus esfuerzos para
desafiar estigmas asociados a la menstruacidn y educar a través de una pulsera que
representa los 28 dias promedio de un ciclo menstrual.

Con charlas educativas y alianzas
Kotex® rompe estigmas y tabties sobre
la menstruacion

Lamarca se unea

mundial para mejorar la higiene menstrual

Redaceion La Repiblica r

En un esfuerzo por mejorar la higiene menstrual y

combatrr los estigmas

asociados a la menstruacién. Kotex® tr:
significativas g el

Un simbolo de cambio global en el Dia de la Higiene
Menstrual

e e s st s

Hoy se celebra el Dia de la Higiene
Menstrual, Kotex se une al simbolo de
cambio global

Intimus


https://kimberlyclark-my.sharepoint.com/:v:/g/personal/pablo_masis_kcc_com/EQ3AuLawEjpKgYd1W0emJJsBbCGG0vf79rhjaMnv9c4u3Q?email=DL010145%40kcc.com&e=ygxkx5

CAM Results

Costa Rica, El Salvador & Guatemala

-\c Oé Gf
Yon alto

e la vido
e Vueled
w00 QUISLOD
Fes Volioso @

Internal Comms

Endomarketing bracelet activities
(765 bracelets produced by K-C employees)
e CostaRica: 2 activities (GBS Office and Plaza Tempo
Office)
e El Salvador: 3 activities (Kinetika Office and Sitio del Nifio)
e Guatemala: 1 activity (Guatemala Office)

CAM Call with Plan International Guatemala: Let’s know the
partnership Kotex & Plan International

Alianza

Plan International Work at

@ B.l.;ﬁ,..'ﬂ & kO'l'eX Guatemala - Zoom Call

o ! fic tedel ’7'7OVimien

struql
Bracelets activity

testimonial: Sharon and

-_Celeste from GBS


https://kimberlyclark-my.sharepoint.com/:v:/g/personal/pablo_masis_kcc_com/EcPrEwN-PJtJnZ6xkxpq6XwBmqs3wLaOrlNxVmavhhgoug?email=DL010145%40kcc.com&e=ORdoQ4
https://kimberlyclark-my.sharepoint.com/:v:/g/personal/pablo_masis_kcc_com/ESXgFovDNOxGjcqdWx2uKtABCqOHgFiDWIPmfhFf7IDmIw?email=DL010145%40kcc.com&e=GMyeyB

CAM Results - costa Rica, El Salvador & Guatemala

Social Impact

* Costa Rica: Menstrual Hygiene Educational
Talk - “Liceo Escazu” (+500 students + 70
students with special needs) - 100% made
possible thanks to our employees

« El Salvador: Menstrual Hygiene Educational
Talk at “Ciudad Arte” with Plan
International El Salvador w/ K-C Volunteers
previously trained.

*  Guatemala: Menstrual Hygiene Day Fair by
Plan International (+800 people assisted)

Sgia Kok
2

L

Guatemala

KOt+ex Intimus



South Cone Results - argentina

« On 5/27 Kotex influencers squad changed «  We are official sponsors of the River * The menstrual bracelet and Kotex were
their profile picture to generate conversation. Plate women's football team. present for 48 hours in one of the most
Next day, they shared information about * In a match we modified the captain's watched open channels in the country
MHD. band and added a menstrual bracelet. All (Telefe). The initiative was mentioned in

the players, from both teams, entered almost every program aired on 05/28.

the field wearing a bracelet and the * In Big Brother, we carried out an awareness

commentator mentioned what the and educational activity for the participants
»;u;-‘;m;sg s initiative was about. where they made bracelets while answering

questions about menstruation. Additionally,
we invited the audience to be part by
changing their social profile photos - Product
donations will be executed through Foodbank
NGO for every person who uses our landing
and change their photo.

| - We amplified the activation with an action in
' streaming.

\Y
P b

Hablamos de mi foto de perfil? 2

28 DEMAYO

DIAMUNDIALDE LA
HIGIENE MENSTRUAL

CELINA SOFI JUJUY

KOt+eX


https://kimberlyclark-my.sharepoint.com/personal/julia_fernandezjeansalle_kcc_com/Documents/Comms%202022/LAO/FEM/MHD%2024/Plan%20y%20Resultados%20LAO%20Comms/Resultados%20MHD%202024/MHD%20Argentina/VIDEO-2024-05-29-14-16-32.mp4

South Cone Results - argentina

External Comms

*  PressRelease.

* Pressrelease about the activation in Big Brother - Open TV.
« Branded Content (3): Infobae; El Cronista.

*  PressKit with bracelets to influencers.

23 48 57.6M $11.3K

Clips % de Tier 1 Reach Ad Value U$D

infobae _

La campana de Gran Hermano para
concientizar sobre la hlglene Forum sobre brecha en Latinoamérica

trual iEmeioa ,
menstruat e N T ——
CSPECTACULOS 70 Mayn 2024 -

Desmontar mitos sobre la menstruacion, eje del EFE

En el marco del Dia de la Higiene Menstrual que se celebro este martes, el reality
impulsd una accién con interesantes dindmicas para los jugadores. Mird.

0000

R )
(©) El1 Cronista

Una de cada tres mujeres no
entiende como funciona su

La pulsera menstrual llegé
a los Premios Gardel
2024: el simbolo global de
salud dijo presente para
generar conciencia

Girl Up in K-C Office

K-C employees were invited to learn about Menstrual Hygiene Day and the
purpose that Kotex, along with Girl Up and Wash United, bring to the forefront.

In addition, all participants made 2 menstrual bracelets each- one for themselves
and one to donate to Girl Up. The NGO also received materials to build 250
additional bracelets in MHM talks held by Girl Up Clubs in schools.

Internal eventin Paramount Telefe
with Girl Up

We were invited by Paramount Telefe to a
breakfast with employees to talk about
Menstrual Hygiene Day and our activations
together. We opened a debate about the myths
that exist around menstruation and how the
new generations deal with these topics and had
two important guests: CM of Girl Up Argentina
and a representative of Wash United.




% Kimberly-Clark

ANDES- Results

» Press Release, byline article, and branded content (5) across all the «  Executive positioning for leaders in LinkedIn.

countries in Andes. * Period bracelet movement in social media for leaders, K-C
¢ Podcast (2) in Chile and Bolivia. ambassadors and NGOs (+20 post)
*  Press kits with bracelets to influencers and journalist in Peru and *  Social media content in collab with NGOs.

Bolivia.

Clips % deTier1 Reach Ad Value U$D

€l Comerrio 185 sKimberly-Clark KOHEX DESDELASREDES

Menstruacion y tabties no combinan

ylafaltads
educacion menstrual tiene | lasalu

#MundoAmigableConElPeriodo
Hablemos de la o ez
menstruacion -

con total
libertad

eriodo: conoce qué
conmemoramos este 28

deMayola En el Dia de la Higiene Menstrual:

Kotex lanza campana que busca
"romper con el tab del ciclo femenino”

e otaX

> 12,8 mil

Este

KO+eX pXi

Hablemos de la menstruacién

KO+eX Intimus
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ANDES- Results

Internal Comms and Social Impact

*  #ChangeMakers employees building menstrual bracelets in all
countries in Andes.

*  Volunteering in schools with Changemakers.

 Donation of +1000 bracelets and kits to Plan International
(PEBO), Girl Up and Genias (Chile)

* Videos in TVs and posts in Yammer.

«  MHD toolkit for K-C ambassadors.

pos Valdes, Andrea

iUnete al movimiento en el Dia de la Higiene Menstrual!

Hoy es el #DiadelaHigieneMenstrual, una fecha impulsada por la ONG alemana W,
Y United para promover el conocimiento sobre el ciclo y la higiene menstrual, adem
cambiar las percepciones negativas y estigmas asociados a la menstruacion

Que sea un dia como hoy no es coincidencia: 28 dias es la duracién promedio de ¢
menstrual, con aproximadamente 5 dias de sangrado. Es por eso que la celebramc
mayo, el quinto mes del calen... see more

« UNETE AL MOVIMIENTO
¢
’

KOt+eX Intimus



Annex

Taylor Swift and the friendship
bracelets movement

Kot+ex Intimus



UNITED BY A BRACELE

We decided to invite Taylor Swift to join the
movement as MH ambassador. Why? Taylor
Swift is an advocate for change & inspiration for
action AND bracelets have also become a
symbol within her millions of fans worldwide.

I D EA If we could get Taylor to wear the menstrual

bracelet, we knew we would exponentially grow
the symbol, the conversation and our brand

So we reached out to her in partnership with
NGO WASH United.

Kot+ex Intimus







Taylor, you and your fans have turned friendship bracelets into a
symbol of unity and tion that t: d d and beliefs.
Our bracelets strive to similarly be worn as a beacon of support
for our movement.

Those who wear our digital or physical Menstruation Bracelet show
that periods are nothing to hide. They spark conversations about
menstruation and, by that, push back on period stigma - to help
drive funding to ensure women and girls can reach their full
potential.

UNITED BY A BRACELET

In honor of our 1l0th anniversary on May 28, Menstrual Hygiene Day,
we invite you to support a #PeriodFriendlyWorld, and help us end
period stigma one bracelet at a time.

So, please accept our friendship bracelet and we hope to see you
wearing it this May.

Taylor Swift received on April 30th a special press kit,
which contained a co-signed letter from WASH United
and Kotex inviting her to wear the menstrual bracelet and
join the movement.

Taylor never answered back, but we did get her second
biggest fan club in Brazil and three other fandoms to join

y
THE TORTURED
our cause. POETS DEPARTMENT ’)
JA DISPONIVEL E

e Qe NN S

Partnering with Taylor Swift's fan clubs to catalyze a : 5 ‘ =2
movement towards breaking menstrual stigma and
advocating for change on various social media platforms
was a good start for this great idea!

Update Swift Brasil

KOteX Intimus




KOt+eX Intimus

Thank You!

*k Kimberly-Clark
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